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OUR APPROACH
Beyond Celiac is the leading celiac disease patient advocacy organization. We have attained that 
status by developing content, facilitating conversation, and providing high quality resources to 
assist people with celiac disease and gluten sensitivity in managing the gluten-free diet so that they 
can live the healthiest life possible. We take a multichannel approach—utilizing our website along 
with email and social media to engage with our community as a trusted resource for both evergreen 
and timely content. Our priority is the patient; our mission to unite with patients and the medical 
community to drive research for treatments and a cure.

Our website provides resources for those affected by celiac disease to live better and healthier.

Our social media channels deliver meaningful content, sponsor engagement, community interaction, 
and point to online resources, connecting the often-isolated patient to the greater community. Our 
segmented email lists offer lifestyle and research-driven content to help our community in managing 
the gluten-free diet.

After 15 years of working with patients, Beyond Celiac has cultivated 
an intimate understanding of who our community is and what is 
important to them. We listen and respond, using tactics such as 
Facebook Live, paid platform advertising and data-driven analysis to 
maintain and grow the reach of the organization.
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AUDIENCE SIZE
WEBSITE: 120,000-140,000 visits monthly
90% national/10% international visitors; 85% new visitors

MOST VISITED PAGES:
/celiac-disease/non-celiac-gluten-sensitivity/
/celiac-disease/symptoms/
/celiac-disease/
/gluten-free-diet/overview/
/celiac-disease/symptoms/children/

MONTHLY NEWSLETTER: 33,000 active subscribers; Open rates: 30-40%;
Adding an average of 200-300 email addresses monthly

FACEBOOK: 144,000 followers; Primary audience: American women, aged 35-55

TWITTER: 30,500 followers 

INSTAGRAM: 4,000 followers 

LINKEDIN: 2,800 followers

EVENT OPPORTUNITIES 
(Additional Sponsor materials available)*

THE BEYOND CELIAC RESEARCH SYMPOSIUM/
SUMMIT, OCTOBER, 2019

Repeating a successful event two years in a row, we’re gathering top 
researchers and clinicians to discuss the very latest in celiac disease 
research. This event is held in Philadelphia and webcast to a national 
audience.

SPONSOR OPPORTUNITIES INCLUDE: brand visibility on the symposium 
webpage and emailed content, social ads and posts, lower third graphics 
on the webcast and recorded video which will be hosted on our popular 
YouTube channel, and naming opportunities for the event/reception. 
In 2018, an audience of 2,787 people registered to watch the live 
Symposium broadcast. The recorded Symposium video on our website 
expects more than 11,000 views.

GALA 
OCTOBER 2019

Each year, Beyond Celiac hosts a thrilling evening to celebrate and 
support the advances made in the field of celiac disease. Naming 
opportunities are available for the reception, invitations, decorations, valet 
parking and more.

STEP BEYOND CELIAC KANSAS CITY 5K 
OCTOBER, 2019*

In its 3rd year, this event brings together more than a thousand 
participants from across the country. Walkers and runners can participate 
at the Kansas City event or virtually by running in their own cities and 
neighborhoods. In 2018, the KC5K registered more than 700 participants 
to walk/run with many family members enjoying the gluten-free “carnival” 
festivities. The event raises over $60,000 for celiac disease research.

OPPORTUNITIES INCLUDE: Opportunities include brand visibility on 
signage, shirts, website, and digital advertising, plus opportunities 
for product sampling or corporate presence on the day of the event, 
providing opportunity to market to the 1000+ consumers in attendance.

*Special pricing available

Join us for the 2nd
Annual Beyond Celiac
Research Symposium

October 10, 2018, 6:00 - 7:30 PM

Entercom's KYW Newsradio Studios 
1555 Hamilton St, Philadelphia, PA

Live audience seating available

Speakers include Ciaran Kelly, MD, Maureen Leonard, Speakers include Ciaran Kelly, MD, Maureen Leonard, 
MD, and Stephen Miller, PhD with Beyond Celiac CSO 

Marie Robert, MD, moderating

Live-stream the event for free by registering at 
BeyondCeliac.org/Symposium

sign up now!

steppin’ for a cure

Join us for a morning of family fun at the  
Nation’s Beyond Celiac 5k Run/Walk, Silent Auction, 

and Showoff for Celiac Car Show

OctOber 6, 2018
cOmmunity AmericA bAllpArk

kAnsAs city

For more information visit, 
www.stepbeyondceliac.org

Our MissiOn: Beyond Celiac unites with patients and partners to drive diagnosis, advance 
research and accelerate the discovery of new treatments and a cure.

Our VisiOn: A world in which people with celiac disease can live healthy lives free from social 
stigma and fear of gluten exposure—A world Beyond Celiac.

www.BeyondCeliac.org

Gala Committee 

Chairs:
Daniel J. Hilferty
Ajay Raju
Jennifer P. Snyder

Committee:
Whitney & Thomas Bachrach
Susan Beard 
Dorothy & David Binswanger
Janet Binswanger
Allison & Brian Bogdanoff
Jenny Rose & Augustus Carey
Gretchen Carey
Dominic J. Caruso
Laura & Jay Coogan 
Joseph F. Coradino
Linnie & Harry Cook 
Monica Glass
Dena & Morey Goldberg 

Carole Haas Gravagno
Cheryl, Frank & Katelyn Koons 
Korin & Larry Korman 
David Lipson
Paula & Richard Mandel, MD
Frances & Donald MacMaster
Pamela & Gregg Melinson
Pninah & Marc Miller
Barbara & Bruce Powers
Frances Rawlings
Michael Savett
Alison & Eric Seiferth
Cheryl Lynne Simpson
Sarena Snider
Wendi Wasik & Howard Brownstein 
Jamie & David Yadgaroff

Board of direCtors
Alice Bast
Robert J. Beall, PhD
Gerald Bertiger, MD
C. Kane Brenan
Linnie Cook
Aimee Corso
Linda S. Deal, MS
Denise L. Devine
Alan M. Ehrlich, MD
Ciaran P. Kelly, MD 
Gregg Melinson
R. Bennett Muskin
Barbara Weir Powers
Chad P. Shaffer, MD, FAAFP
Jennifer P. Snyder

Board of direCtors –
emeritus
Joseph F. Coradino
Bill Green

invitation sponsor:

Go Beyond Celiac Gala
Celebrating 15 Years of Achievement

You’re InvIted to JoIn us
to Honor JosepH H. JacovInI, 

dIlwortH paxson llp

Thursday, OcTOber 11, 2018 | 6:00 PM
the Hamilton Building of the pennsylvania academy of the Fine arts 

128 n. Broad street, philadelphia, pa 19102



PAID ADVERTISING ON SOCIAL 
MEDIA

Our community is a dedicated, niche community 
of people affected by celiac disease and gluten 
sensitivity. Instagram ads and Facebook boosted 
posts and ads provide an opportunity to speak 
directly to the audience your product benefits.

 

MONTHLY ADVERTISING ON WEBSITE AND NEWSLETTER

The Beyond Celiac website receives 120,000-140,000 visits monthly. Our partners can advertise on 
the interior pages of the website by adding a stylized tile ad on the left rail of the page. Our monthly 
eNewsletter is sent via email to a growing list of 33,000 opted-in email addresses. This monthly email 
includes abbreviated content that leads to the full newsletter on our website. The opportunity to 
advertise in the eNewsletter includes a linked logo in the email and a banner ad on the online version.

GLUTEN-FREE RECIPE  
OF THE WEEK

Each week, we post and promote a gluten-free 
recipe on our website. As a sponsor, we would 
annually feature 6 or 12 recipes and images that 
you provide on the BeyondCeliac.org gluten-
free diet page (1,200 visits weekly), and on 
Facebook, Twitter and Instagram. We will elevate 
your brand recognition with branded hashtags 
and page tags in social posts.

CELIAC AWARENESS MONTH | MAY

This month-long campaign will generate awareness about celiac 
disease. During the month of May, our website and social channels 
experience increased visibility.

OPPORTUNITIES INCLUDE:

Brand recognition on social channels and landing page
Sponsor of Celiac Awareness Month Facebook Live
Product giveaways (social channels)
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DIGITAL OPPORTUNITIES

SPONSORED EBLASTS OF EDUCATIONAL RESOURCES 

Beyond Celiac sends regular emails to targeted demographic segments to provide specialized 
content of interest related to celiac disease and gluten-free living.

We offer the opportunity to have your ad or logo included with content-rich emails sent regularly 
to those who are newly-diagnosed, parents of children with celiac disease and people who are 
interested in celiac disease research and science. 

PRODUCT REVIEWS

Our community loves to learn about gluten-
free products available to them. Product 
reviews are featured on the BeyondCeliac.org 
gluten-free diet page (7,000 visits monthly), 
Glutenfreehotproducts.com (1,500 visits 
monthly) and on social media (Facebook, 
Twitter and Instagram). We have three unique 
configurations:

BEYOND CELIAC WRITER: A Beyond Celiac 
staff member will review your product.

BLOGGER: We work with a cohort of well-
followed, credible bloggers in the celiac disease/gluten-free space. A prominent blogger will post 
their product review on their channels while we cross-promote on ours, leveraging audience size 
and reach.

BLOGGER WITH RECIPE DEVELOPMENT: As in option 2, we will partner with a prominent blogger 
in the celiac disease or gluten-free space to not only review your product but produce and review a 
recipe. The recipe and review will be published within the blogger’s digital assets as well on those 
of Beyond Celiac.

FACEBOOK LIVE | MONTHLY

Monthly, we produce one to two 20-30 minute live videos related to topics of interest to the Beyond 
Celiac community. The content is relevant and fresh, determined on a monthly basis. Sponsor 
opportunities include logo placement in promotions, logo and product on-screen for duration of 
video and verbal recognition

How to Be a CeliaCtivist

www.BeyondCeliac.org   |  |  |  | 

May is Celiac Awareness Month. Celiac disease is serious and affects an estimated 
3 million Americans, but many people still don’t know about it. Now is a chance to 

educate and enlist the support of our family and friends in ways that fit your lifestyle.

#itstimetoceliACT!

338 The average number of Facebook Friends a  
person has. Share articles and links to web pages on social 
media to raise awareness.

#Hashtag! Hashtags are the number one 
way to get traction to you your message or cause. Use 
#celiac and #itstimetoceliACT! 

seven The number of times someone needs to 
see a message to remember it. The more you share celiac 
disease info in your feed, the more people will see and 
learn about it, the more you will help raise awareness. 

$1.45 Billion The amount raised by 
individual people just like you per year for something they 
believe in and support. Research takes money and every 
dollar counts. 

Do something Fun The number 
of ways you can raise money is endless. Direct your birthday 
gifts, run or walk a 5K, throw a party, do an individual giving 
page in honor of a friend or family member that has celiac 
disease or who supports you. There are a million easy ways 
that can fit into your life.

500,000 The number of people diagnosed 
with celiac disease who have a story that can provide the 
clues that will lead to treatments and a cure. 

Go Beyond Celiac is a unique online community that 
collects and compiles stories from people with celiac 
disease and their caregivers about their journeys before, 
during and after diagnosis. Together, we can ensure that 
researchers understand our community’s concerns so they 
find solutions that meet our needs, and ultimately, find a 
cure. Sign up today at Go.BeyondCeliac.org. 

sport Your support!
Show your CeliACTIVISM and 
support Beyond Celiac!
The things you wear and carry are all 
opportunities to draw attention 
to what you believe in and start a 
conversation. Be a celiACTIVIST and 
let the world know! 

For cool, fun celiac disease-themed 
items visit the Beyond Celiac online  
store at https://www.zazzle.com/
beyond_celiac.

SHARE

RAiSE  Join Go Beyond CeliaC

buy



www.BeyondCeliac.org
 |  |  |  | 

P.O. Box 544
Ambler, PA 19002-0544

215-325-1306
Toll Free 844-856-6692
info@BeyondCeliac.org
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LET’S WORK TOGETHER
Beyond Celiac looks forward to working with you.

This is a sample listing of the components we offer our sponsors.  
From it, we can create a custom program based on your organization’s specific goals and interests.

Contact:

Bob Gray, Executive Director of Development

215-325-1306 x110 bgray@beyondceliac.org


